What is a good online reputation?
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Picture this: You’re searching online for a company to install new hardwood floors. You use a search engine like Google or Bing and instantly get hundreds of results for floor specialists in your area. So, how do you choose?
When researching businesses online, the best ones seal the deal by having stellar online reputations. But what are those made of? And how do you find them? If you’re wondering what to look for when you’re looking for a trustworthy business online, here are some tips.
Read verified reviews. Verified is the key word, here. Because there are so many review sites these days, it can be hard to know which ones to trust. BBB prides itself on having a verification process that confirms the authenticity of every review so that businesses and consumers get a fair shake. When it comes to online reputations, verified reviews are the number one place to look for indicators of honesty, transparency, quality and excellent customer service.
Analyze search engine results carefully. Search engines like Google or Bing usually feature the most established, credible sites on the first few pages of results. While the results will be a mix of sponsored ads and high-traffic company pages, the majority of these will be businesses that have a solid track record in the community and therefore appear higher in online searches. 
Explore the company’s website. As the online headquarters of a business, its website should reflect its brand identity while being user-friendly, with valuable and current content. If a website doesn’t come off as professional and it’s missing basic information like, say, their address, email or phone number – this could be a red flag for how reputable they are.
Look at their social media presence. While not every company has a social media presence, many realize the need to be visible where consumers are looking. Engaging actively on social media platforms lets them be more responsive and accessible to customers and can even boost credibility in how they present their products, service and team members.
Pay attention to online ads. For many, this might be how you discover a business online. As with any ad, pay attention the messaging or promises made. Advertising is a great tool to make you aware of a brand’s offerings in your area, but look for trustworthy clues as well. For example, many BBB-Accredited Businesses feature their BBB Seal in their ads to highlight the trust they’ve earned in the community.
See how a brand communicates. When interacting with a business online, study how the team handles the experience. Whether it’s in an email, a text message, or even a response to a review you’ve given, these are all places to cultivate trust. As one of the pillars of BBB, responsiveness should always be high on your list, so look for the signs of a responsive business when possible.
With so many choices these days, choosing a company with a strong online reputation is not just a preference; it's a smart shopping strategy. This is why BBB is a great resource for consumers to get started. When aligned with BBB’s mission and reputation for trust, BBB Accredited Businesses show consumers how serious they are about their reputation. If you’re on the hunt for a company you can trust, our best tip is simply: Head to the BBB Directory first.
